
Communications 
love triangle

Clearly articulated 
proposition/offer = 

cut through

CLARITY CONSISTENCY

 
A unified message 

applied consistently = 
retention

CUSTOMER 
VOICE

Customer-centric authenticity = 
activation 



How are you 
framing your 
comms?  Take the 2-min assessment

Check out what other ambitious 
businesses are doing

a�nitycomms.com

https://content.leadquizzes.com/lp/S7O6Kgw01g
http://affinitycomms.com/
http://affinitycomms.com/

