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INGREDIENT #1:

IF nothing is changing;
nothing can change.

Clients don't care about your pretty logo.
What's in it for them?

What's changed...

1. Your strategy?
2. Your ideal client?
3. Your products/services?
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INGREDIENT #2:

Strategy witho
execution is fant

A brand system codifies values & behaviour.

It's a framework for decisions about
you behave, what you represent &
clients should do business with
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INGREDIENT #3:

Day 1 is when the
hard work starts.

The day your new website goes live
is the start of the journey not the end.

You'd be surprised where your brand assets
are hiding... and how many there are to update.

Save time and $ with a map and schedule
to transition your brand from old to new.
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A taster of our
production schedule.
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The super powers
behind the secret sauce.

Melissa Donnelly, Affinity Communications

Nicole Cox Yeates, Design Kind

Steven Lewis, Taleist OA'FF[ n i ty



https://affinitycomms.com/
https://www.designkind.com.au/
https://taleist.agency/

